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tech

Innovative Cities

Japan's Fukuoka poised to be the country's
Silicon Valley

There's a new contender for Japan's most innovative city.

Down south on the island of Kyushu, Fukuoka is cultivating a budding startup scene. Home to
1.5 million people, the industrious port city welcomed 2,800 new companies last year, cranking
out everything from social messaging apps to task-management tools.

The growth represents a 7% annual increase in startups -- the highest rate among all 21
Japanese metropolises. And the number of startups isn't the only thing that's growing.

In a country where most areas have an aging and shrinking population, Fukuoka is experiencing
the opposite. From October 2010 to 2015, the seaside city saw a 19.5% growth rate for young
residents between the ages of 15 and 29.
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